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Sunshine Factory
Quanzhou, China

SATRA
Certificated
ISO9001-2008 SATR s
GB/T 19001-2000 !I

Head Quarter
Yunlin, Taiwan

GUARANTEED
TO KEEP YOU DRY

|GORE

Fulgentsun Factory

GORE-TEX Hanoi, VN
Certificated
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Sunsmile Factory
Huibei, China

5 Manufacture Plants

20,000 Employees

Sunny Factory

Changting, China

Sunbow Factory
Cambodia

® e ‘




=ERA

o = 2402011

& % i ¥ e
o é:;_;*"\zﬁgobgégr*ﬁ « ABRHE '*j{:ﬁ'i*;;!'_
o b BLI P A o

DA TR e ¥ ot 1%

* 5 :8GORE-TEX:R:E

& o - 21%

® fr B i ¥

« & 241995
OB AR G A

@ A% 3 4z A ¥

> o FEu| L S ehEENFEHEE
CHL TR, 2 HGORE-TEXi 2
. é:g_,v.,‘j . 5;}3}_ o F et 3%
- i iBGORE-TEX R fo—

& e - 30%

e sy @
e %2 1995

.iiﬁ'%)ﬁfﬁ'ii¥

® L H ¥ ¥ o BB E AL
o & >2013 e aa e A B
C B AR FIRY(TEE) T #2005 N )
-aw:fﬂ& —  umiawERER LB BMRE - P2 T4

5 ¥ GORE-TEX3% c RGN Aoy W GE-E
Yo 2% oy o T 2EBMETAZIHBED LS !




AT E R

4820142 30/ P I ¥ 4

R R R
| #& | 201430 | Qo | Yoy |2014/%=%| Yoy
O g 2019 | -11.0% | 5.0% | 6,306 | 20.0%
§ ¥ LA 1,712 | -92% | 41% | 5304 | 19.1%
%2 ) 307 | -19.8% | 10.3% | 1,002 | 24.8%
«¥ % | 1520 | -1.7% | +0.7% | 15.9% | +0.6%
TTE 219 48% | 13.3% | 632 8.2%
$ ¥4 5 88 | -49.3% | 3.4% 370 | 69.1%
W oh e 4 0 -90.3% | -80.9% 3 | -112.5%
fudh 4 5 88 | -50.3% | 1.4% 367 | 53.9%
s@g(8 % -14 | -70.6% | 35.9% | -82 | 397.2%
fi s % 75 | -4320 | -3.0% | 285 | 28.3%

e
@) sEmER

‘



AT E R

ﬁﬁ&@éﬁﬁ
JEEUS e HLA LS K

ﬁ!b
[EEEE
HEzE
R{REH
SRIT K
FE(TIREK
FLAfFE (K
B AEIE
HA & (=

R R 2n SR AR

@ srae

7,619
937
854

1,773

3,427
628

2,711
667
639
446
474
485

4,908

6,966
77
902

1,359

3,181
747

2,207
829
521
356
501

4,759

7,870
1,044
1,064
1,689
3,482
591
3,066
685
836
594
478
473
4,804

FALRAZ

7,751
849
817

1,779

3,714
592

2,481
761
650
385
246
439

5,270  10.7% 9.7% I

n

113%  -15%
03% -18.7%
94%  -23.2%
309%  53%
168%  6.7%
207%  0.2%
12.4% -19.1%
83%  11.1%
207%  -22.3%
83% -35.1%
— 486%
124%  -7.2%



PAISE de e

T ACELES ¥ EEGER &~
727
: 41.03 618
38.99  41.18 00+
40 - 600
500 -
. 200
20 300 -
200 -
O T T T 100 _/
0 . . .
2012 2013 2014/3Q 2012 2013  2014/F(==
foigv ;}ﬁ—g’% 3
z”// Ve
o 500 -
40 _/ 2075 225  32.01 263
20
0 0 -
2012 2013 2014/Ri=
2012 2013 2014/3Q [il=

@ sran ‘



f% 2 28

HERE (NT$) e
HEER
oi - 100%
89.3%
5 74.3% - 80%
2
15 - - 60%
L - 40%
0.5 - 0.6 - 20%
11.0%
0 | | 0%
2011 2012 2013

o FE LSRRI R - E2ES o

* 2011 2. ZApA fe o R A ORI £ R IS0.62 o T - A2 R .
@} sz A




Nikek k- £3vH v L2 £

NIKE, Inc.

NIKE BRAND REPORTED FUTURES GROWTH BY GEOGRAPHY'
As of August 31, 2014

Reported Futures  Excluding Currency

Orders Changes *
North America 15% 15%
Western Europe 1% 20%
Central & Eastern Europe 11% 17%
Greater China 5% 6%
Japan -5% 0%
Emerging Markets 3% 9%
Total NIKE Brand Reported Futures 1% 14%
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Russia
16 (+4)

Europe Detailed view

I I France 258 +3
— 1Ty 100 +72
0N iy B +4
BETH;"&) mmm FPoland 33 +4
+

Taiwan 4 - Portugal 59 +1
| Germany 21 +3
I I Belgium 15 +1
mmm Hungary 16 +3
16 (+2) ﬁ United Kingdom 14 0
I I Roumania 12 +2
h Czech Republic T +5
(O Turk: 23 +2

Number of stores: 723 - ey
__ Metherlands 3 a
Source : Oxylane Group. 2013 April e I
I Eulgana 2 +2
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Fig. 3: Columbia Sportswear: U.S. Stores, 2008-2013
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Source: Company data, Nomura research
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The North Face= £ # st 5 &

Exhibit 1: TNF has sustained strong growth in the US
through macro weakness and warm weather
TNF Americas 5 sales (millions) and yoy % change
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Source: company data, Goldman Sachs imvesimant Resaarch
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Fulgent Sun International (Holding) Co., Ltd
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SAFETY & SUSTAINABILITY

LONG SERVICE LIFE:25 YEARS

ADEQUATE & STABLE

GREEN

SMALL SIZE & LIGHT WEIGHT

ZERO EMISSION
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Approach
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OUR BRANDS

JEANSWEAR
VF IMAGEWEAR
OQUTDOOR AND ACTION

ki s Majestic NAUTICA

CONTEMPORARY
VF OUTLETS
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